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A parking behavior interview survey was done in Silom
road, Bangkok to understand people’s behavior in choosing a
parking location for shoppinfand“ usiness trips in the Central
Business District in Bangkok. Understanding parking behavior
is an  effective ‘way to analyze the effects of parking policy
meastres. S g R e S Y

- The results show that the most important factors when
choosing a arkinf location are closeness to destination and
security. ngkokians are only willingly to walk less than 10
minutes or around 1 km. By “actual condition and by

~ perception, shoppers park their cars closer to the destination
than business parkers. Both shoppers and business-persons. are
willing to pay the parking fee as the best maximum parking fee
but they also do not consider parking fees as an important
factor.. People’s evaluation about parking facility in the CBD in
Bangkok is relatively good. ' S A P

ABSTRAK | |
. Suatu survai wawancara tentang perilaku parkir telgh
dilakukan di jalan Silom, Bangkok guna mengetahui peritahu
orang dalam memilih lokasi gw_ar‘kir, ketika mereka berbelanja
atau melc ukanpiryaianan isnis
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-+, Hasil studi menunjukkan bahwa faktor yang terpenting
“dalain pemilihan lokasi parkir adalah jarak dari tempat parkir
tempat tujuan dan keamanan. Orang-Orang di Bangkok
.berjalan maksimum tidak lebih dari 10 menit atau
‘km. Baik secara opini maupun pada kenyataannya,
orang yang akan berbzélanja cenderung memarkir mobil
viebeka lebih dekat ke tempat tujuan daripada orang orang-
" yang melakukan perjalanan bisnus. Kedua macani
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B. Aim of Study

The purpose of this study is to understand people’s
behavior in choosing a parking location for shopping and
business trips to the Central Business District in Bangkok.
The specific. objectives of this study are:

1. to examine the factors that cause the choice of parking
Tocation. -

2. to evaluate the park.mg facxhty in Central Business
Dlstnct ‘

C. Limitation of the Study
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A. Distribution of Questionnaires

The questionnaires were distributed for four days on
Silom Road, Bangkok.

B. Questionnaire Survey

Surveyors interviewed the respondents and filled up the
questionnaires themselves. Turn over rates with this kind of
method was low so to increase the rate, the surveyors
distributed the questionnaries in office bulldmg and shopping
centers in the morning and collected it in the afternoon.

The questionnaire was divided into 4 parts as follow :

1. General information, about gender, age and net income per
month.

2. Trip information, about trip purpose, car owner ship
driver, location of parking place, number of visited places,
parking habit, parking place information and reason of
choosing the parking location.

3. Evaluation of the parking space, according to several
factors such as closeness to destination, ease to park,
walking condition, parking fee, parking duration,
availability of parking space and security. :

4. People’s perception, about the willingness of people to walk
from the parking space to their destination and willingness
to pay the maximum parking fee.

lll. RESULTS AND DISCUSSION

A. Response of Survey

Three hundred and twenty-eight questionnaires were
collected. The best location for interview were inside offices,
restaurants shops, and parking places.
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The difficulty is to randomize the sample and to get car
owners / car users. People’s Responses were also affected by
their busyness and level of education. People who were waiting
for something and highly educated are willing to given good a
response.

From the four types of question in the questionnaire, Yes-
No type is the easiest for the respondent. Ordered from easy to
difficult to  answer is: Yes-no, Multiplechoice, Rating,
Comparison & rating. For questions about evaluation and
perception, respondest have to compare, so that it needs time to
answer and they refuse to answer. Changing the type of
questions from Comparison and rating types to Yes-no or
Multiplechoice types may improve the response. Giving an
example about how to fill the question can also help
interviewees to answer easily. .

" B. Characteristic of Parking Location Factors

Table 1 shows the distribution of the gender of the
respondenst. It can be seen that it is equal between male and
female. Females may walk less than males and respond
differently when choosing a parking location.

Table 1. Responders Gender
. _ _ .

= = "%
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consider walking time more, while lower income people may
consider more about parking fee. Table 3 shows the
distribution of income of the respondents.

Table 2. Distribution of Age of Responders

. Age frequency percentage
<20 yrs 13 3.98%
20-40 yrs 283 86.54%
40-60 yrs 30 9.17%
> 60 yrs « 1 o 00.31%
total 327 : 100:00%
missing : ‘ 1 - i

Table 3. Distribution of Net Income of Responders = - -
| Income/Month | _frequency | _ verentace _ 1
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Table 4. Distribution of Trip Purpose of Responders ~ Table 6. Dmtnbuﬁonbyﬂnmbex of sz;tedPlaee

Trip purpose: . frequency | = percentage- [avmboe T TEITTTTT - ———y
shopping oo b2 15.95% | ey

business ' 51 15.64%

work . 208 - 63.80% |

others SRR SRR 15} ' 4.60%

total - 326 100.00% |

missing :o o 2

Table 5 shows the parking habit distribution. If there
was 1ndependence between trip purpose and parking habit,
and suppose all work trips have some habitual location, then
16% of shopping and busmess tnp usually use the same

parking plac&..
Table 6. Distribution of Parking Habit
habit frequency percentage.
yes 246 | 79.87% |
no 62 | 20.13%
total 3081} 100.00%
missing : . 20
Table 6 shows the distribution of number of visited r—

destination. Person who visit more number of destinations may
choose parking place where closer to the first or end ==
destination. '
Reliability or assurance that there is available parking =
space for a parker can be measured by the difficulty to get :
parking space in the CBD area. Table 7 shows the distribution

of number parking places-visited beforesgigy found the parking —— .

space.. More than one-third of parkers should turn around in L Tee—— 4

looking for the parking space of their car due to the parking e ]
T —— ——

space limitation in the CBD.
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€

general, people’s opinion about parking facility in the CBD of
Bangkok are relatively good, relatively close to destination,
ease to maneuver and secure. However there is no guarantee
that people will get parking space when they come to this area
bacause of parking space limitation. '
Table 12 shows the indexes in detail by trip purpose.
This table shows that shopping parkers actually park their car
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Figure 2 shows that the maximum parking fee are
gsimilar by trip purpose. Both shoppers, business-persons and
commuters accept the recent parking fee as the best
maximum parking fee.

Maximum Parling Fes Accarding to Trip
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Figure 2. Maximum Parking Fee According to Trip Purpose

The maximum time that people are willing to walk from
parking place to their destination is shown in figure 3. The
cumulative frequency shows that 90% of parker are willing to
walk a maximum of around five minutes. If the location of
parking place is moved so that they should walk 10 minutes,
30% of parkers may not use that parking place or may not
come to this area. This figure also shows that the bigger part
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of people are only willing to walk not more than 10 minutes or
around 1 km.

Maximnom Walking Time

perceitage

- cumulative freg
frequency

e 107 2080 =30

walking tume {minutes

Figure 4 People Perception of Maximum Walking Time

Walking time for shoppers are less than business
persons as shown in figure 4. It means that shoppers are
willing to park closer to the destination than business-persons.
This perception are consistent with the behavior that has been
mentioned in the Evaluation of Parking Location part.
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Maximum Walking Time According to Trip Purpese
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Figure 4, Maximurn Walking Time According to Trip Purpose

IV. CONCLUSION AND RECOMMENDATION

The most important factor in choosing a parking
location are closeness to destination and security In general,
people's opinion about parking facility in the CBD of Bangkok
is relatively good, relatively close to destination, easy to
maneuver and secure. Bangkok people are only willing to walk
not more than 10 minutes or around 1 km. Shoppers park
their car closer to the destination than business parkers. Both
shoppers and business-person are willing to pay the most
recent parking fee as the best maximum parking fee but they
also do not consider parking fees as important factors.
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